MEDIA RELEASE: Thursday June 8, 2017

Cast Announced for Common Sense
New local production from the creators of Gogglebox
Foxtel and Network Ten today announced the cast of Common Sense, a highly
entertaining topical news show that will premiere on Foxtel’s Lifestyle channel on
Wednesday July 5 at 7.30pm and on TEN on Thursday July 6 at 8.30pm.
Common Sense will also be available to stream on Foxtel Now.
To be produced by Endemol Shine Australia, Common Sense will feature a cast of everyday
people from 10 diverse workplaces across Australia discussing the news of the week and
making sense of it all in a light-hearted, honest and hilarious way.
From general news and current affairs to the latest in politics, sport and popular culture,
Common Sense will bring genuine and immediate reactions that collectively highlight the
nation's unfiltered take and differing points of view on the biggest talking points that week.
The cast includes:
Hairdressing mums Nicki (33) and Kathy (45)
Former business partners Robert (70) and Lord Frank (74)
Removalists and best mates Brett (29) and Lawrence (27)
Opinionated retirees Jean (92), Aileen (89) and Ted (86)
Entrepreneurs and self-proclaimed pop culture junkies Helen (30) and Sarah (32)
Cheeky young real estate agents Jake (29) and Ayden (21)
Young barrister Neal (39) and his mentor Mark (53)
The potato-selling Yip family of Darren (49), Trudi (46), Matthew (39) and Eileen (70)
Mother-and-daughter team Lois (75) and Michelle-Ann (49), along with Betty (78), all of whom
are partners in a bra shop
Quintessentially Aussie butchers, Luke (26) and Eric (56)
Drawing from newspapers, radio, magazines and websites, Common Sense will cover a wide
range of stories – from the headlines everyone is talking about to the more obscure stories
viewers might have missed.
Like Gogglebox does with television, Common Sense will filter the news and current affairs of
the week into an informative, insightful and entertaining hour.
Common Sense is the second jointly commissioned series between Foxtel and Network Ten,
and follows on from the enormous success of Gogglebox, which launched in Australia in 2015
and has since won two TV Week Logie Awards.
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The format was created by Studio Lambert, the same all3media company responsible for
Gogglebox.
Common Sense will premiere on Lifestyle on Wednesday, July 5 at 7.30pm and on TEN on
Thursday, July 6 at 8.30pm. Following it’s live broadcast on Lifestyle, Common Sense will be
available to watch from Foxtel’s on demand library, or streamed on demand on Foxtel’s newly
announced streaming service, Foxtel Now.
https://www.lifestyle.com.au/commonsense

Further information:
Brooke Cashell
Foxtel Publicity
P: (02) 9813 7397 M: 0422 729 721
E: brooke.cashell@foxtel.com.au
Karina Jurisic
National Publicist, Network Ten
P: (02) 9650 1243 M: 0421 576 794
E: kjurisic@networkten.com.au

About Foxtel
Foxtel is one of Australia’s most progressive and dynamic media companies, directly employing around 2,800 people and
delivering a diverse subscription television service over cable, satellite and broadband distribution. We offer a better
entertainment experience every day to each one of our 2.9 million subscribing homes through delivery of new and inspiring
programming across all genres, the world’s most popular channel brands, and investment in high quality local content. As
constant champions of innovation we have brought customers the iQ personal digital recorder, Australia’s largest HD offering,
the Foxtel Go App for tablets and mobile devices, internet TV service, Foxtel Play, subscription on demand (SVOD) entertainme nt
service, Presto and television, broadband and home phone bundles with Foxtel internet and voice services delivered over
Australia’s largest telecommunications network. Foxtel is owned by Telstra Corporation Limited ACN 051 775 556 (50%) and
News Corporation (50%). foxtel.com.au
About Network Ten
Network Ten is a division of Ten Network Holdings, one of Australia’s leading entertainment and news content companies, with
free-to-air television and digital media assets. Ten Network Holdings includes four free-to-air television channels – TEN, TEN HD,
ELEVEN and ONE – in Australia’s five metropolitan markets of Sydney, Melbourne, Brisbane, Adelaide and Perth, plus the online
catch-up and streaming service tenplay.
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